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OUR VISION

POSITIVE
SOCIAL 
IMPACT

BUSINESS
GROWTH

DECOUPLE
ENVIRON-
MENTAL

FOOTPRINT



OUR PLAN

sustainable sourcing

IMPROVING HEALTH 
AND WELL-BEING
for more than

1 billion

health and hygiene

nutrition

greenhouse gases

water

waste

REDUCING 
ENVIRONMENTAL 
IMPACT

by 1/2

fairness in the workplace

opportunities for women

inclusive business

ENHANCING 
LIVELIHOODS
For

millions

Unilever sustainable living plan



Sustainability
What we should do？



SUSTAINABILITY IS BUSINESS STRATEGY

Inspiring Innovation

Inspiring Consumers

Working with 
customers/suppliers 

Working with partners



SUSTAINABILITY DRIVING VALUE

More Growth

Lower Cost

Less Risk
More 
Trust  

46%

Comp

No.1 
y want to work

56%
of our agricultural raw 

Materials were sustainably 

sourced by 2017. 

64Byen
Cumulative cost 

avoidance made 

Made since 2008

Brands with purpose 

grew 46% faster than 

the rest of the business.

It accounts for 70% of 

Unilever’s growth.

Employer in 44 

countries out of 60 that 

are hiring of new 

graduate.


